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Abstract

Today, ethical behavior and concepts are considered as one of the most important
drivers of sales and establishing long-term relationships between companies and
customers, especially companies that produce and sell sports products. In
addition, today there are many changes in consumer buying behavior and habits,
one of the new components of which is instant buying behavior. In other words,
a new scenario is defined in which consumers buy the product without
reviewing, evaluating and comparing past information. Much research on
consumer behavior as well as instant buying behavior has focused on
psychological and behavioral factors. Categories such as the nature of sports,
sports products, places and facilities are also generally related to emotions,
loyalty, attachment and arousal states with the origin of sports and its margins,
and therefore predicting the relationship between sports and instant buying
behavior is not far from the mind. Another variable that is highly regarded by
researchers in the field of marketing today is trust. In the marketing literature,
trust is defined as one of the main factors that play an important role in
influencing a customer to develop and maintain relationships with the supplier.
Trust in a sports store reflects customers' beliefs about the quality and reliability
of the various services that the store offers. Finally, another variable that was
examined in this study was the positive emotional response of consumers.
Emotions are emotional variables that are inherently more intense than moods
and are related to the stimuli that evoke those emotions. Emotional states are
very important variables and potential stimuli for instant purchase. Immediate
buying behavior is an emotional behavior, not a rational one, so there is less
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logical control and the behavior is very reactive. Consumers with positive
emotions show more instant purchases because they feel less controlled, tend to
reward themselves, and are more energetic. Accordingly, in the present study,
the role of ethical behavior of sports store employees in the immediate buying
behavior of consumers was mediated by trust and positive emotional response
among consumers of sports goods of Majid brand. The present study was applied
in terms of purpose and in terms of descriptive-correlation method with
emphasis on structural equations. The statistical population of the study
consisted of consumers of Majid sports goods. Sampling method was based on
random sampling, according to which the questionnaire was distributed
electronically among consumers of Majid sports goods, and finally 150
guestionnaires were completed and returned. In order to collect research data,
the questionnaire was designed online through the Press Line site and its link
was placed in groups through virtual networks (Instagram, WhatsApp and
Telegram) and distributed among consumers. Data were collected based on the
standard questionnaire of eight questions of ethical behavior of sellers, eight
questions of trust, four questions of positive emotional response and four
questions of instant purchase. In this questionnaire, the answers were graded
based on the Likert scale of five options including (strongly agree, agree, have
no opinion, disagree and strongly disagree). For external evaluation of the
model, the combined reliability, Cronbach's alpha and convergent validity were
examined and also according to Fronel and Locker criteria, the divergent validity
of the model was examined which was satisfied in all criteria. The combined
reliability of measuring the internal correlation of the observable variables of
each latent variable. Cronbach's alpha indicates the ability of questions to
properly explain their own dimensions, in terms of measuring the internal
consistency of observable variables. Convergence validity also refers to the
ability of one-dimensional indicators to explain that dimension. According to the
findings, all variables have a combined reliability and Cronbach's alpha above
0.7; The extracted mean variance was above 0.5. The convergent reliability and
validity of the present study can be confirmed. Hypothesis analysis was
performed using PLS software. The results showed that all research hypotheses
were confirmed and the variable of ethical behavior of sellers, both directly and
through the mediation of trust and a positive emotional response, has a positive
and significant effect on the immediate buying behavior of consumers.

According to the obtained results, it can be acknowledged that developing
ethical criteria for sellers of sports goods and encouraging them to follow those
criteria to create more trust and positive emotional reaction among consumers to
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succeed in persuading customers to make more immediate purchases, is
important and It is considered necessary.

In general, it can be said that today the ethical behavior of employees is considered
as one of the most important elements of success of commercial companies,
especially sports companies, and such companies to compete and survive in the
market and industry, must comply with ethical standards and principles that
managers must Develop ethical behaviors in their employees, especially those in
the sales department. The ethical behavior of sellers is very important because
they are the first people who communicate with customers and are considered as
a kind of relationship between the company and customers, so it is necessary for
companies and managers to place special emphasis on this important issue.
Build long-term relationships as well as gain their trust and confidence. The
importance of ethical behaviors for companies active in the sports sector is
twofold, because consumers who work in this field, usually routinely and
continuously buy sports items and products, so companies and sports stores must
communicate all aspects and criteria in their communication with their
customers. Observe ethics so that they can build trust in them so that they can
subsequently gain a greater share of the purchases of sports consumers,
especially in the field of instant purchases. Also, based on studies and
researches, it has been determined that one of the effective drivers in the
immediate shopping behavior of consumers is positive emotional reactions,
which is especially important in sports, because sports are also accompanied by
excitement. Therefore, sellers of sports goods should try to activate the grounds
for creating excitement and positive emotions in the consumers of sports goods
by observing ethical issues as well as good manners and social etiquette, so that
they can strengthen their relations with them and through them Encourage them
to make purchases, especially instant purchases.

Keywords: Salesmen Ethical Behavior, Impulse Purchase, Trust, Positive
Emotional Response, Sports shops



YREI1Fee 30l ¢ pow 0 o pgd 0,599 338 U150 ol oks aoldad

ST WP U5 43 ()59 SO B (LS 5 ST 48 i
S ilonad i1 g Sleie! 5 5 oo b 1SS pao
T 50 Loy dosmo s ¢! 9l (o) (e

LS

CVslae y AST b Soeer- o s sy 5515 30 cda i Sl ol ey
Say Ly dae A5y YIS OWS e (el LT amls s bl
om0 bty bl ol & Shd Sy Sola (S hse el (5,8 W e
tolidiy V0 blg 8 A8 g (SO Do dome sy Y OB WSS s
Uiy S 55 s Ikl aslits y eluly bsesls GosTpar b ool e85
Gbp emer 5 A w18 alss 5 FLs S GWT (oS 5 bl oo a4 de s
03557 5 o sllas bajlws dan 53 oS 55 13 ) 3550 Jobe 81815 oly SV 5 Ly s slas
S o3 0L Shasy gl b el SMArt PLS Jij3le 5 51 aslinl b baaed 3 o s 325 A3
poiies O g0 o OB sy b SV by ane 5 ks Bl dabs)ge Sagh laas b sl
5Ot b OB O pae T 5 58,y e Sl ST 5 slzel 6 5 il b oa
Sy S lajlae p gl 4S5 sa0 Oledl Ol oo code | sy @Lﬁ 4 oaxg Loyl ylalas
5 3lezel i ar sl S baslne OT 51 (55, 4 OUT st 5 (5555 YIS 08wy 3
Slady 5 ploil & Ol e b5 53 oy sl WEAT 3 e 55 Site Sl 25T
2 sdn A 8098 5 eer Sl et ST

oy ctte gbwa (2S5 bl (ST w2 08 by SN ks, (e 3lgunls”

gs':‘J'))

lpl ol e koo )| i oSty  celoin] pgle 0uSiidls wiy pae Jlusls )
h_clever@uma.ac.ir i gimme 00dn g5 ot

Ol el e hayol Baze oRiils o geloix! pole 0uSiils g paw (5,558 (seziils Y



OB WSS yao (ST w3 JU8 5 48 ()9 SO g (LS 415 (S 4L ) i [T Yo

dodo

Bai, Ya0, & DoU,) 55 oo 5T oS s pan 55 ol 5 (S5 6553 b 3 s bl
(o lagysls Lijasy 358 5 @3laBl il ohse Jase O (2015
5SS Sl 0357 s ga OB S o pae b5 glanle 5 Sk, L3 sl Ok
[(Liao, To, Wong, Palvia, & Kakhki, 2016) cul ST & 5 ki, 0T L slaad g
5 2400 e O D8 AS O5 e OT 55 4 ol ok iy 25 (S (S g2l ¢ FsLe s
Bellini, Cardinali, & Grandi,) 1S . b, 1) Jpams €508 Sledb] aulis
515b 03 s p o3 #Y s5u> 45 das s Ol Ruvio & Belk (2013) (slas, 5T, (2017
5 e @t 5 s on pll ST 2 O st eallB 0 by l5L 5o 5s 5 oy A
Sl 35 5 5 OB S 5 kel byl b Ol Bo3 5 g5 & ¢y s ST &
Sl ST 5 155 oy 08 Sl DIl dan ilods S ez ST O
AS o Ol al g Caenly 51y (B50s oS B pae ) o) 3 OT 4 s,
Caale L OT elw 5 ST @ 5 cuale [l 1 (Vazifehdoost, Kia, & Jafari, 2015)
SWEL LB, (GLEL s o & 338 o)Ll il 5555 O pamme OE S5 e
(5305 GBS s O b 51 OB USG5 e KoKl 5 (6 iS5 i b 48 il 0S5 s
S, e 5 iS5 e 5l () O ol Dlidod I (6ol ol L2 e S5 s
(Y games (555 Caale dile SV sk Llodd S ame gyl 5 Slay Jelss o ST L&
OVl 5 (Sods (yl3ly (Dbl b Lot e ple Sppony 5 Bss Olagul 5 (ST
Ll s s dse LUl ot M5 Sl O (Sl 5 35 sline b SesSl
b S5 3l K olgea b 5 el (Tojari & Turkfar, 2012) s 23 51 s> ST
ol 3 S ys Sy sloul g Gatsw Jb s r)‘JﬂQ)y‘QL&C)TJ A3 0 0diS o ez Lo
) e JS8 Do (T b 5 Wl ey 5 plowil (5 Dosl 53 45T 5 5oty liies e
4~ (Husnain & Akhtar, 2016) ol el 4 S 153 oS’ (5 juma Sl 5 b 5 AuT 3
Co o OT 53 &8 Sl ooy ol Blod 31 BU candi o b 5= i, &K ST

L5 ol S o (68 S by Bl ) 5 alisSle S 4 8 Sl iy B e



AL 1Pee 30l ¢ pow o o ¢pgd 0,99 338 U150 ol oks aoldad

S flie 55 sa s 5y 5 Cans s J RS (o peleo! (S S0 L ST
5oL 4 S ol S ) G S s ol 4 S 0L e el DL s Ol VI
Sl g (oS e Ul s N S s AT S gy e el s b
bl bl ol 5 8l 0 G ol 5 ST 5 Ly o8 Cd o a4 6 S0
280 s Oyl 4 OT (6l 1y b 5 51 Od o 50l (5lwdilen Ob i (gl 5 b 5 4 2
Ao Sl ey 68 belKag 5 53 0L rhe o das oo O (225 LIL o)
oM 1y SV g (bt GLle SECo S S5 Jpamn (63 Shes (b1
Iy T 4 & bbb .(Anshori, Handayani, Usman, & Mudjanarko, 2018) ..s” s
Sl e 5 Wils o Sl pspie E 5 0diS 3 pme B) ge sl Glair 1SS
Sl A5 or 48 oS A3 AL OLL L 5 Olag pes 5 klasl s 1y STy 5 Cpasl
Shirazibasiri, ) 1,8 e S8 510l rie ST Glas 5 51 2y g 03)5T s,
L " ssle " ks, K Olge a s ST 5 0LL,IL 5 OLaBasls ik I (5 kmy (2016
s D min b B (93le Candy &K Sl g ol & gl Tl ety " alate 5"
S 5 STyt b das e 15 3h o 1) OB U o jeme T slge 5 bV S s
ST L5 kb, Caws s s (Srivastava & Rai, 2018) .l 51, Ml PR Ep
5 Wit 5y LS S ol S Llodde sl GOl Ol OB WSS s
s x5 oy jesle (Priyanka & Rooble, 2012; Khawaja, 2018) 4l oo (1 5 a5 s
ool S by Oy ol DY e b 5 4 Jl b eSO e 18" (ST
IS 5 gl 5 e S50 (ol 1S ¢S ST . = (Srivastava & Rai, 2018)
G 3 SE Ok (@S g S e bl (ST S bl il
S 35h 0wl g 5 4 ST = (Zafar, Qiu, Li, Wang, & Shahzad, 2019) .t .
L,y ST w5 (Liao et al., 2016) dil asll s 0T gl glasl i )
S8 2 5k el o g OT )3 & Sl sy g s S Bt 15 S candia
ST L = (Lin & Chen, 2013) &S 5,8 sl bau § o ) p 5 Slh>d S

sy g e e T 5 5, agls salyy O3l 5 SWSL sl 5 plonil 4 oL



OB WSS yaw (ST w3 JU3 5 48 ()39 SO g (LS 4l5 (SN 4L i [T ¥'Y

) Sl ol pon 5 g Sl L5 SA s Ol el b s Ail e 03K 5 S e Jule
L ) el ES L8 055339 90 b Cuib g0 Lol AIS™ (6 2is (Laluha & Miri, 2019
bl A L5k Ol Lai 53 5 el 5 glasl s o S egs S ST s ot Ok
Sl S gl S a e gd o Jals 1) 5130 b 5 51 (glos 28 o a5l Lol
) Llazilas 1) OT &y 5 dead D3 a7 Lpls Cws ja 1y oY @l e85 C\i@ Sl
Ol W iay3 (Bakhshizade, Khalili Roudi, & Rezaiean Akbarzadeh, 2016
o855 53 Ol it o sy o8y 5 Jams dile (635 5 ams plazrl Lol b dins 0
LSS 5 e S5 56 Cou 1y ST b Ll e OB AS Csme 635 s S 55
Coly 5358 5SSl Cote O oty 131 Slaleor o Glej dins o 0L Slalllan i oa
L bl g RIS s ST 5 bl 5 0 Ss 4 OLT sleaw 5 355
4 S o G o (St Ok 5 e DBl 1y ) a8 il 55 15 2l 8 (ST
a5 SEL O pen WL Ssle ST a5 ol (S5s (s s
Vazquez, Wu, Nguyen, Kent, ) Llsl jen daly ob55l 5 eads 53 50 oS L 5 Lsd o0
sl 5l WSl ST & = (Gutierrez, & Chen, 2020; Aragoncillo & Orus, 2018
T T AP gC S s ezl e T L .l el 4l
(lolao! .ol ol jon (68 5 Lks blad b A&l 5 ol oeT 54250 sl SSS s
IS sl @ST Cal S b 5 51w ()l sl el oo 5 il &S50 (Dblens
Maleki, Karimnia, & .(Mittal, Sondhi, & Chawla, 2018) w.ib ST & = ;s s
Jbe Ozl 5 g jes 5 aowe 53 ST W 5 Olge L1, iays Dehghani (2015)
Db Aoy gy 4 3 3l plonil D15 g 23g 5 (T g5l ske&sy 5,5 SOR
(b s Ol la s (Slll la st (U3 g laswe)  Jo e GES e
2 e Gloma 2S5 (o855 D sla ke Ol S 5 St ala (sla e
oS o ez STyl Ol e (glalal ) 457 513 O gl iz sy (ST 5 5 0S5 s
OT posde 35l3 55 1 S35 cnl 4 Ste Sl 2S5 5 Bg pos 5 Lams (sla S5

Slaly 55 ST 5 5, 5 s jdes 5 base o Sy 4 e Sl sl 2S5 Ol



FY 1Fer 300 ¢ pow oyl ¢pgd 6,98 338 U150 ol oks aoldad

56 Olse b s iags > Mohan, Sivakumaran, & Sharma (2013) 5,15 555 Cota
Gib 3 ST s o, daes & Wiy a3l (ST 5 B oKy 5 L
ol uu,U:J-:isl‘;wb,'\k@;&ljpﬁ@.@bufjgug.,:ﬁwu,\ I
Lo Olge b1, gladles Sindhu & J. Kloep (2020) .4 g ST & 5 Sk, 5 S
Lo 25 gy p 40 3 il plonil (oiiS 5 a5l i (la ol 1 ST A5 5 oK 8
ST 53 (OIS 5 Olodr 5 ¢ go e Olsie @) 0T (sladiliny 5 1oolSs 5
5 ST A S s belas b Ole g 5 BB (Soen o8 3l Ol gl s
2l ST a Jle

5 SN plse Cale,y (sl I8 56 (6t STl Llg e oS e Flew 1 S
Sl slaolle s (Deldadeh, Deldadeh & Ghamari, 2019) il . odiig 3 4o,
Lz b3yl 5o 0L zie b oST GUSHIS 5 oL,k iy B OLSHI AE Sl 1 015 gl
Adnan, ) Col bobejle Sudbge 53 age Jolo (i3 69,0 atld b, 5 S T
Ly, el y gulS ,obe 51 S .(Saher, Naureen, Qureshi & Khan, 2013
Db ie b o BL ol 53 08 Ay 3 SUls sl sla s b 5o ilize Aies pu
GBS s (B Lk, sl Jelge &Sl s 31 sy Sapliss alsd (ol
Luls) dam s Sl 5 Bge Bl 53 Sl 28 ol Hsba f3e 0315 58 5 sraind
! » (Aggarwal, Castleberry, Ridnour & Shepherd, 2005) .S .+ | {._\L,J s
5Ol O Culey Com cml 4 5 15 a5y 00 1S Wi b 4 b oS glaSS bl
Gholami Torkesaluye, ) Asbe b3y SV pame 3 OB diby 3 SN ron
Sl LS 5 a5l (slas sazes (5,18 3N 4k, (Mohammadi, & Abdollahi, 2020
03 (diles S dgns S () ST 5 oS Ll elS Gl g )3 Olejle 6 OIS, S
23 )8 5SS 40 039 sl Kiamjoori & ) (Edhaghnimoori, 2014.5" o cule ) Jos
OLS IS 5 Coadl 3l 015 oo ool plu (Geddes, 2017) coul 3351 filus culey 55



OB WSS yaw (ST w3 JU8 5 48 ()59 SO g P (LS 4I5S 4L, us (O ¥'F

ol Ol Sl Caltd g 53 oo Jalo cdias o OLES 395 51 By b (69,0 45 (glatwls b,
ol Soyg o 5 Jool &G Il arys 53 08 iy 5 gl G Cule, (Adnan et al., 2013)
sl sy VL el 51 OB ST me Culy S 5 LI gl O Sl ealizad
SV s o Coenl o5 3 53 5 iy 4 Conlin 5y 5 s 5 BV Ol s b OB sy b
s a5 SN by (5 e ats slazel 45T 3405 oLal &S5l a By b o) 43 Dlidss
b S | ki lezel JB OB US ( juze (gl cmlio SN S, L OB Uity 5
Jow s sl 35 (Sadeghi Boroujerdi & Mansouri, 2020) ail o Lol 55 Sldgas
oz e 53185 U S Sl 5 aise 4 Oy oy S S 350 033 mb g o
Caenl p Slidos 1 S cpl Ol S o Gm Bolme opl 51 OLSLI l (Ca
cpli) Oz (goplie 0l )3 1) O 5 Wles S o)Ll 52 5 Sbol5k 53 (6B, slaslns
S, g A (Kumar, 2017) Wlasls )t 5 (G lacs i Zdldo (b 4
el s 52y e 5 OLS LIS 63 Shes sla o la il 5 Olojle &5 Gl 53 (SO
S, Cow a ly Olkicalo 5 Ol e a5 Oljle 55 S8 kb, sladgal I Hld
5 fabse (S < S 155> (Pooryanasab, 2001) ol wsle (3shrs (S
03,5 433l sl 53 S350 SOl 5 Sl S5m0 ) S bl SIS
2 i Sl S ks, (Mahajan & Mahajan, 2016) s Ol 53 S
sep Sl SbLl 5 obe osee Scosba oyl Ghile el
Ly Sl s 51 (Gholami Fesharaki, Aghamiri, & Mohamadian, 2013) Ll o
e el Slsle gl 355 a4 by bl 0T Slul 63,0 il axdls 5y 3V
oled Cdlb o e By 1 510 5 S ples b ST ils el OT @ bles i o
5 BT s 51yl 5l eslizals o 5 3ld 51 (6,8 g (kS 35 05T 5 5 LM
Olaas (Ghanbari, Bagheribaghan, & Teymoorzadeh, 2015 ) ol Objla 55  SH

Baker, ) wlas ,dy 6,815 IS8 4 1y oKy 5 Slae , 0B sy b b, St 30

S 58 bl 0§ o opl ol (Grewal, & Parasuraman, 1994; Yu & Bastin, 2010



VOMI1Fee 30l ¢ pow o lo ipgd 0,599 338 U150 ol oks aoldad

2 oS BB 5 lalae S5 38 LAl g a sl odys 555l gt oK p 0L,
o b 3l (Badgaiyan & Verma, 2015) asl 108 56 08 wS G pae ST b 5 Ll
Calien ol se 36 5 LOT 58 0T 5 4 5 ik b 5 (Sbomn 4 e 57 Lojy 0l 3
SIS Culey g OB S e LT s 5 sl il 30 5 Ob ie ST L5
Ol osm 4 58 semS Olaloo (olad 5 Sl adl 15l i 51 i b85S 55 (SO
OT ot I3 5 D50 4 358 (6 (JU1 eSS Suley 1y Dol ) gm S1457 il 87 S
et 353 @ 53 SV g gl s Jed LS scnS oK sl dal g |
o8 Oolaal 4 glaws 5 Cd ke s 53 mlge (208 Lo b oamsler O3l 035 guan
CS b LTy W5 Jsn 08 Ay 3 Vool e (Khawaja, 2018) csls dalss
Jpol Culey 4 pike cdims Olabl poe 5 15,55 Lame 53 08 s 3 o o lowiTjl 5 bl e
slowl ol Glil 5 0L s slazel aST1 o (W sd (6 i o slazel ol a7 ALil o SO
Hasanzadeh & ) ol (s zie g)lslby 5 LIl 150 e Sk b lsal Ll
55,05 (lalae dlaly sdiig 3 4 (g mie slazel b iy 3 SV ks, (Kazemnezhad, 2010
Jeol= odiing 5 4 (6 nin slazel amei s oS Sl sladely 31 (6 e & 5 Dleanad )5 3505
Culs, s S ks, (Abbasnezahd, Haghighi Kafash, & Sehat, 2011) 53 §
S s Jsb 550 Gl 4 e Culgne 5 das oo IRl (6)laby 5 slazel (g 2l
S 5 Sl Yol ol 3 08 iy 5 5 i Ol S (Madhani, 2014) 5,4
5 Sl 0kt @l 50 sl Sk g3 iz ¢ (BLILT AT 5 pl 03 5 L5 o o guime O ke
2 S ssba OIS Glagal S e e WOT 4 5505, 1) 0L ke p3Y Db
sl G g0 033108 2o w333 b 03] Lile bl sla,lsy 5 5,108 o 50 Ob i
ol Sae (Shis b o Lodidg b 2By e Ll 6350 0 OL e 55 Cote b
5 oo 8 asg s GOl ks, (Mohan et al,, 2013) LS sbwl it Slules|

Sy L5 il e 0L i 5 OB Wl b o 48 ,b g3 BLI | s Ll 5 n LOT 03 503,55 5 55



OB WSS yaw (ST w3 JU8 5 48 ()39 SO g B (LS 4I5S 4L, i [T Y7

Sl 5oy 5 gl 4 dalouil oo (5 2 Sl Sl g3lezel & 08 Ah g 5 il Sl Gliae
D3 51303 m 4 015 gn OB A b (5ole3d) K05 il 1 aoal g sl Ol 2t b OT
35 0L 2t 5l &S el L sjlge ol &S 58 o Ll 0T LS 5 s, o o155 ke
A5 5l F s Ol el ooyls B)hs Sleds 5 LY glaolKay 5 bl ftiza
Sadeghi ) wzes Slsy 5 5 oo S iy w513 Sbls,l s 0T 08wt 5 45 i sl =
Sharifipour, Bastam, Hoseinzadeh, & Pooya .(Boroujerdi & Mansouri, 2020
35 ST L 5 OT 56 5 ediS (5 mme by 5 e Sy Olge Cou sladdlas > (2020)
(535 S Sy Jolb Fam Jalse ( I Lol e 5l dglie g (glo s (slaelS s 3
o a5 3,8 Lalid ) a5 S5 5 35500 o S5 s e iund g0 s S5
(S e e (sl slaells 51 0L e ST 5 48, 2 G Julpe aen o Liden
5635 Jelse 5 B S 55 Ole ol 53 45 sl e S S0 0aiS s e 5, 5 b Sy
Shahpouri, .15 sle s slel&as 5 51 0L e ST 5 5k, 5 LS50 o i sund e
G S5y daly wyp Olye Cow 35 tash s Yazdani, & Ghazizadeh (2017)
2 S b obgie GEL u s k) b oKay s s slab 5 08wy bl
Sl Sl Shy o Nd) Sl 4 OLE 53 Lagd Slo; sl
O gl (oo ils oo U WL s, ol&ay p Jotls glas 5 08 sy
Ob i e gl | OV o abasly b 5 51 o 5 e s js J gy nd ge Jule 93 457 s
Ly R ke A8 ol g5 o i3 35 Ol ite ol 68 o s 1y SSL 5= 5l
S
o5 onl O R aass ar 53550 shes Lok 03m 53 0500 S ola e 51 Kos (S
ol ogn SIS 5S35 (63,30ke SOl 3 SIS Olse 4 slezel il e slazel (ot
Oliabsl (slias @ slazel (HsU, Ju, Yen, & Chang, 2007; Van Tonder & Petzer, 2018)
©slasl slaalelas 31 (ol Sy 4> 5 (ChOI & Leg, 2017) ol s asi 4

w38 e K5 b 4 K1 Ll slael (LU, Fan, & Zhou, 2016) 545 s < suses



Y EO 1P b pow o lod ¢pgd 6,98 338 U150 ol oks aoldad

Oy gt slazel ¢ b ,5L Slosl s (Leninkumar, 2017) s 5é oo Co a5 0, Oliabl gl
L oLy, bis s ane s g ke O p 35 03 e S ST ol el 51 S
(Sun, Liu, Peng, Dong, & Barnes, 2014) ol ols (o o5 03505 Sledss ouiS puels
Olabl Sl 5 S 350 53 O e Slslizel oS oSate 3555 0855 K s slazel
0S5 puze o8 s Sl slazel (KM, 2008) LS o iyl oK g 3 48 ol iliSes Slots
S (5 ity ol 35 DSl L HE L Glo g b 0S5 0SS @ iS5 jme sl &l o3
Jogchul, ) aas ploml S e 5 Lo (anai 4 a5 L Sl ol oS
sbas g & L5 S oyl ;5 Bunker & Ball (2005) (Hangoon, & Chankon, 2014
O bt comarpd )l 22 (6 2k Lolgy 5o slazel Cie ladsly o)l (6oL
Soetils Laulsy 55 g (6 i Ol 4 gl age SlAodiS S i S slazel &S Wlesls
ClB 5 iS5 s 0L i Sbsliel oS Sate slazel 55 oKy 5 oSS s Sl
(2l St 5 (Kim, Trail, & Ko, 2011) ol sdiasal )l Calides Slads 51 Oliabs
Lis g5 g 50 S 358 50 ege B ST ol Jelse 1 (S D sty sl
eyl b o sy 5 .(Sun et al., 2014) Coul ol (i a5 el oS sl b Ll
gl b S S (ot LRI L g 0305 dnn 5 5 5 03 sleze| BB DU g
slazel cja.w ol el S Ealy s el Lsxfrt““d 90 G ha 4 3 slazel
Taghipourian, Kasiri, ) sl ,l08 36 0bT w5 5 0L 2ie (gylsliy 54 48 4 Ll g o
e Olge b lasdlas 5> Khweni, Dodange & Afshar (2017) (& Shakiba, 2020
S ol a0l gl dey OL te slazel 5 Suls) (il SE L (olsly y SIS A 8 58,
oy by (5 ke $ulaby 5 Culoy b (O g b ks, s 5 slazel ST Al s
4 sladls 4,5 Mahmoodi, Kashkar, Soltani, & Eslami (2015) .s,ls s bl
Ole LIl Lals, 6,8 JSa b 3505 el s O sy p glad o BN o Bl )

jMLJW&‘&thﬁgw\ QT‘)‘ L;l" J’-“}}l c_a_b-’u::-\:ﬂ a-&ij})&j&%



OB WSS yaw (ST W 3 485 48 ()39 SO g LS 415 (SUS1 4L ) o [ YA

G ka5 3,15 3 5 (5 )lslian 5 oo LI OB by b (18 o BT L O 2 (51505
Olgie L1y iags Tuan (2015) .s,ls slezel jukte b 1y Stwen 5 bLs,l o 2t 146~
Ly &8 sl Olis e b bl el 4 g ha 5ylals Ly (VT By 5 5k, 6
B St 636y (5 dgn 5 slazel 6 8 il b s b oo (ST Sy 5
dem G b 51 s e slazel bl 3l s 36 (6 e (551365 p (6 2o g 3,108 s
Olse L aass 5 Hansen & Riggle (2009) 5,138 o 56 (s zie g lsly (g tée
OB i3 (5 g 5| S U gl Saley 30 sy e b daulsy 53 oukig 3 SV
w5 8 aoms OT st ls Sl 5 alis Syl g Sy 3 b Slblo )l cdgn osbaxel Ll
305 (golsline 1 andllaesy e glaite oled p OB Ay b (g gm I SV Ul Sule,) &S
OT &7 oS e b g azils (6 2iw dd Slals i ksl 57 diua ible gla piie Sl
bl Y- (Bigne, LE, & Andreu, 2004) & ,ls Ll (kS o Slgsl 3 1) Sllean
Sy (w5 STl s ST 5 6l (Slosill &S e 5 g sl ke ibls
Sl (2S5 oy DB, 5 3013 3525 S gilate J 257 T 5o (@ Mie & Conl gl
¢Llosls ol Rook & Gardner (1993) «5™ i3 5> .(Weinberg & Gottwald, 1982)
S o a5 TS s el | Ll ST ST Wles ST ey 1) e ]
ST s copl ol .l 039 e ol ol any o 3131 BN (6l Jl g o) Ol
Sllees 5”& 1S s s (Shahpouri et al., 2017) col s o plasl 0L 50
Slp S bl 5 a8 Syl e 5 Al (ke (ST SbL,1 il e
(Shuh Lii & Sy, 2009) 15 K5 slaediiiy b & ax= o
by ewlast OV L odiS s ume 655 5 Gl 45 Wlesls OLES i Solalas
Sy 1 Cate Do g pln 53 adba o Olbma b Jlowdi ol Sl e o) ST
Rook & Gardner (1993) ;! |& « .Donovan & ) (Rossiter, 1982 .l s ST 4 =
33 8 3 am STesyls ST s 5k, 5o by (65 5 Bl 4 o (5200 1 e 55 5 G

b Slesaa @ bl cdijls 13 g 50ite Slowa Sl 55 &8 S AS ( jume Bl 0 BLS]



PRI 1Fee 30l ¢ pow 0 o pgd 0,599 338 U150 ol oks aoldad

B Cate Sblows b O LS (o ez o Dlews dSEN, ) (1984 W )ls (5 S Olej 5 S koes
4 bl (Usd o J RS S 4 Wyls ) e opl 1 ckins oo 0L 55 511 (6 2 ST
L oo Ol Sladles (ROOK & Gardner 1993) wis (65 51,5 5 L)ls 1) 555 4 Oslse 3l
oo Sl i o i) ST 5 (6,8 s T3 53 opr 25 (5550 Gl S35 o
L5 3 o (5SS (s e bl S o 5 61T (glao 501 il OB S 5 e
Sysm 5 Lol sliel 4 Colds s b 3 (5l Ooda 5SSl oS oSate S Aizs ST
ol odl ol bds dals e Olulusl J2alS Esl g syl 56 ol cpl 55 55 o juee
ST 8T s 55K &S e Olgiea (6L Skl 5 6L S0l 255550 lalpl
(Gopalkrishnan, Blut, Xiao, S’ ¢SS o ST & 5 ki, 4y Ol mie 5 A8 o fos
Sy 5 ol s J S Gl Ll s dSle slace L ST & > & Grewal, 2019)
(STf O A L dlie 5o ol b e Ol Jpame 5 (K055 3 35w
Sl Sl bt o Ol 35 11, Ol 5 b a by e slajl, i ST O =
L g YU 25800 eiasolis ST 0Ll 5 4 by e b 5 slaa o Ol 5 05 e
(Kongakaradecha & Khemarangsan, 2012) il o &dl 5 Ober o slacS >
oasein 1y 3,5 S a5 030l ¢ aulunl (sla STy 457 Wlosls OLis S Soliisw
(e Gl Sl s olf.\:sa,.m {(Parboteeah, Valacich, & Wells, 2009) 15" .
Chen, Li, & Zhao, ) s 330 ST slads 5 & e 45 S (5,8 pansd i o L0l Jiles
(2020
SLolSlas b LSS o 3 (B L, aie) o a5 plowl Sliios Syl 4 a5 b
b e ed 5 A odalie o) 5 ol 53 6305 Sladss g Olalllas g o3 g 39w 85,59 YIS
O3k (5555 BBES 1o (ot Oy s 4 5 Solod SIS o 0y 0l & § b 5n ool 4 ulis
6oL DL e mla)s 5 Sbls dial e Ol e ()3 3580 S JUSI OIS ole
ol g0l plpl 5T Conse Wl 5 ad (I (glaslme 5 Bl 88 550 Os

O i 5 ol OLLes 5 3 5gd0 sl B0 WY OB Uiig b o 53 NS filus Sole,



OB WSS yaw (ST W 3 JL8 5 48 ()39 SO g P (LS 4I5 SHS1 4L ) i (D Fe

Claelag 5 Ol slacS S A 3 S @l s LG OT sl 1 sl el
j\S.x;,l;Jiwogﬁaﬁﬁ,@\owﬂf&y;\ng\‘meujwaga;)j
o 53 1y SV Gl las o)l pen (olis 3 0T QLSS &8 wiS™ 5 LolKay 5
(s femd pSlm sl Slusps ISl (Bl Bl s g 5 sl
2 gl o Fege 3 S s Do b il e LSS SN glality )y m
Sy b1y Sols W 5 ol 35 55 UL ojm O Kiasy e 53se Sl J
(g 3 Gaios Coald Blod 1l o 0L i ST 5 5l e ols OLST,IST 39
UL Jsb 53 5o 5T ST w5 5l O sel s Ol 1400 Jlo 51 a8 ol ol oaline
5 lde 5y dlins ol Calibes Glaojsm 53 5 Sl wBls Li)y Glodil Oy goty a2i IS
Sl ploil 5 ST 5 Ogal e andlln 1yt 38 L Lol 8 515 )
ol 03 B30 Y pams 0S5 ume iy Oliisee 59,5 ailiwlie ( J5s 5 ol Sdae
503 oS s pan ST Sl ata) 3 (oSl Aty 5 Sl 035 Kt Wl
ol o3y Aln ol 4 Salie b ol ragh il Sljs s 5 S0 (KU sl s g
(Sumetha & Vasanthi, 2016)
L OlE ORI L oL rie ST slads 5 das e Ol Flight (2012) Sldles s
Slosl S o iy 3505 LOT G yuae Sk, 53 LI T3 e Oy gon 5 Lb o W)l
PU PPN FE RN (s\i;h w b QU5 me B cdas o O e obyI5L
Ol b pas G5l 5o 1y ST A2 36 5 Coeal ol 5 55500 S (Sl
53 gl Oliine 03 28 Gl Dl pbge S K ST o s rer e
5 T eoze VLI 53 ST s 5 o)l ys Sladss ST ol ol bl 03 ) sl
dn 55l 53 (Sl 527 55 (ST Sl 5 okaT s |l al 0 4y wdliann 5 sl 528 Koo
Sy o gmin ol g el Sl s i 5l Ks (K 5 e () 45 el 45 5l
SO ey R ey Oda b bl tags wll s s (Lucas & Koff, 2014)
5okl o 8 ol L OB WS o e T w5 5k, 5 Bs cleelKas s olsT K

A plosl Gap) does Ly cS5Hs Y O S o e o 43 ke Sea ST



P 1Per 300 ¢ pgw 0 slosd ¢pgd 0,99 339 130 bl ole acbibad

GJJ)T (\) OJLQ.CL Jg.:t g_JG 2 cc.o\.&éjb\ Ql}g:,é}'; U"'L""‘J" J"“}}.’. @}w du\.& )}E.».&u._'_.b

el ol

DR (o9t Juho (V) S

OBIR (o9
SVslae Ly (fon (Smmtm o 5 s i3l 5 63,8 (Dol il bl ey
iss Y ames QA o pme i ol 53 andllesyge (5T amslr .l (g kL
Sogoty bty el ol s s plnil Bolal Bg) 4 (58 4pes ATed Aome Ly
A0 S b w58 e Ly b5y Y e O LS e oo s SGg S
Glis 3un e 457 Lnls 2SSl 5 05 503 oSS JolST oy e 4 1y dolitin y OS5 e
Sosons alidnyy (as5 Saesls (65T maz skite & 235515 e b 0saiT 5 e
ol Satl) (lme slaald b 5 0T &S 5 (b Y o Sabe Gib S T
3138 L s S OB A o pze s 55 5 0305 )3 ey S s ((*‘Jib 5 Plls

L;L@J.:;G.a Q‘y‘}w slday (s ealaal J)‘-Lllw‘ Mw_ﬂ )‘ J"‘b}}.’. U'-’-‘ BE) )L:ub)}n LgLAaJ‘.!



OB WSS yaw (ST W 3 JL ) 48 ()59 SO P (LS 415 (SN 4L i 1 FY

Sadeghi ) Jisw A L OLS,IS 31 ki, e tdib 0 Syge opl 4 Jhags owlal
Sadeghi Boroujerdi ) Ji s A L slezel (Boroujerdi, Husin, Mansouri, & Alavi, 2020
s (Beatty & Ferrell, 1998) Jis f L Cuie Sl [iST15 (6t al., 2020; Pappas, 2016
casliinw 5 sl 55 (Martin et al., 1993; Rook & Fisher, 1995) Jisu ¥ L ST & =
P S (il g coiBln MlS) bt &SI glan B b ebe elol p Lagealy
5 o pde Llal g asliin y olgme ol A Gdbax o (rﬂur-# MlS™ V.dl:u
bl oot & Sam de it 61y 38 S5 Al s s s (Bas bl
b el edigl il bl (Kke) o) Ker olss 5 Flis S SWT (oS 5
SWT ol Ol e 2 piedtalie Glajin G355 (Shar Sl oS5 oLk
S Gl el 35 4 by e bl e 5 53 SV g ULy Ol KOs £35S
2 Ker ol opomes (Fornell & Larcker, 1981) ,dodalie sla wiie )3 Slues
Y osled Jgda 534Sy skOlen L3505 0 Lal day OT (e 53 das &5 Sla sl SUlS Ol e 4
s e eV Y LS T 5 oSS bl Sl b e aes (el aiia
Wb 1) ol s 61 Ken als) 5 (bl O or iles gad canS 1 +/0 (VU o diiz| s
@l Je 5o 2/ 51 ST Jale DL s a slazel day GIF Jlge AL o b 5 4 p3Y L35
Soge PLS i5le 5 b ikl S¥slae 2g) 4 hags cpl beesls o s ol

b

e 2lsy 9 2LL N gu
Oley S yie  Fligy GWT (o5 2bL ol Zl il (il 19 (uSle

Slode! 120 -/avs <IFEY
ST “IAVF AV VY

O by B (IS 5Ly <13V -Ja¥Fs Nizat
Sl i1y “IAAD -13Y) IVED

S STy b Olgy slaize plo b amlie 53 Olgy e &5 SHY iy bee b

o e Olgy e oS Ol U ol axdls is g sl pdiedalin o 53 1) (6t



PV E1Fer 300 ¢ pow oyl ipgd 0,599 o339 0,150 Ol ks aclhad

SO ¢ e b 53 0t K5, slael (Mohsenin & Esfidani, 2013) s,1s YL o1 S5

.J)'.) Ju\.ﬁ Lﬁ-‘;b L5-’-‘-9)

(55Y 3 Jgd om Fl) 215513 2il9) Y dgua

Oleny S e | Y v ¢
Slaxe! “IA-Y
STy <1000 “IAOA
O Wy § (SN 5L, (g i\ “IAVE
S s < JoYF VYA -IPYE “IAPY
B9 Sy

s g 0L 1 O s el (LB ames (slaedl o U

S bbcares gbadl ¥ Jgoo

a5 S198 ol FElbam (SR
VY /Y 14 iy o
YeIv \al ) -
AINAY Yy Jle YO-YA
Y. £0 JLaYe-Y#
Yy *o Jla YO -
Yoy *\ Jla Frvs
VoIV \$ SV
fIv v N
A VY s G s
\a7A 4l ol
\adid od ol B g8
$ q ©5Ss
YAIY oA Ju i s
vy A JLF G

33T «5h=l§$5; Y geames 1 ealizul e

Wiy \id JLAGO Ao

\Y A JLA 31 i




OB WSS yao (ST w3 485 49 ()9 SO g (LS 415 SUS1 4L, i [T FF

990 e (205
Jader) T Cowstr Shn st (6,8 o3Il Je ol 5 2lsy p swe SIS dalps Sl w a5 L
l{L.S;})J Ju\.ﬁ s 4.: FAEY 2 .&;5‘.}]3’ (6)\25\.«) LS;})b d-l.d &lﬂj)‘ 44. O‘j@ L(Y 9 \
Jbe s orsles (o LU, Ods lo Il ¢ s u.»n_,«o) sla el jleslazal

el ot w13, SRMR sl 51 sl

o
p- |
" (>4
r
3 \ =
Y088 (3443) -
o ¢ 083 0931) — s 3
044 G039}~ 060 (11.40) -
3 - =
B 4-0750485)° — s
e % \ o7
N 4
a 3 7‘ R -x& \\ P
684 (3047) .
~ P ey 0.16 212)
& 042 (11.61) 018 .,:;‘;_. \\
d \. v.\
vi ) =
- _0.90 (40.87)
= 038 3455)
= —09¢ (71.56) — i
081 21.76) == iaa G o
— 088 3433)— —_— '.AEO'JS |_* e
i 0895257) Ko

w v ek ity

G5 x0 9 3 il gl g cdlo 33 ol I ot < ylomsl 1380 p 3 ozg s ¥ S5
dw 5315 150553 pia &S5 1 1305, ie S S 51 0L & ol (5kme o b
e s S5 5 o ste (s yslie )y S ldie Ol g 4 /Y 5 VY /Nl
G /YPY slazel ole Gl pnd oo Hlde ¥ Jgd 5 Y J§.& L silae 558 uﬁ,f,la;):
S lie a4 drm g b oS ol odd Acwlowe /PR Sl (ST 5 /08 T W
el Q% Jde g i Ll s slae 33l e ol 1y (bl Jde 551 03 sremnlie
b ST /D 5 N0 /oY e 4w 1505, o 5be &K 5550 55 Q2 e &5 5 4oy

OT 4 by e 615095 ol b ojle (68 5 Jow ge cCmd (i Oyl 51 0L O3 5 4



fomf.. b ¢ pow o ylow ipgd 099 339 b 5130 Ol ol aollad

by e 5 Llods (giluil O g odiiodaline islie a5 das oo 0L 2 YL jiolas 5 )ls
bliyl S 5 umd o 5 mmls (Henseler, Ringle, & Sinkovics, 2009) s)1s s i
C_Mﬂ' okl 45‘)‘? d)u\:-)Jwﬂ

O o, Bl Gl g (paatd o g6 F Jou

Olgy o O o 2 o o B!
Slode! SIYEY AR
ST 104+ -Iva
Sbud Sy NIEE -IY$

Gl 3,8 oo ol 3 eslinulsygn oty &S (S5 030l gl 45 Sl (glre il o3I

Y plae pa S Gk s ST b5l a S FE Sl aslizal b1y 1651l 015 e (S e p
53 8 5 sbolen .l 685 5 Lo g0 (K S 65101 Kby 5w F2 6l /40 5 /10
Slols Slomn Sl 5 slazel & OB by S 515, (sla e 0350 0 0> O Uk
poples Sop feilul gl 5 STa 5 4 Slws 28T e Lisg S5 1ol

Slosltl hyls ST a5 6 o€ sy 3 SV ks, 5 ST o 5 4 slel e &S 55 JIs

sy S S
Sl o3Il e & Jguor
Oley ik Shael ST (Slms sl
Shoss! /- ¥
O b9 S ST sk, - /0PY o[- ¥8 CIFYA
Sbud sy “IFAY

Sl 5 ESa Sl pesat s odsts GlLatls ) Sl e Colgss
o3yl o biledly Sl o ke 4ty Sl edbe IS b5, g SYslae (g5ledite
))}Tﬁ '/'q C,,:E>J Q_L\)J) C.‘w‘ '/\ 9,4}'\.:/ Cﬁ‘).} df)\.a A= C..w‘ ol o.)u.‘;.»\ (SRMR)

.@\aﬂw\sﬁdmduww)jqu\:\):..\;_:)f



QWSS yaw (ST w3 3Ly 48 ()39 SOl g P (LS 4I5S 4L, s [T PP

(pimo O 51) gy Wlod )3 7 Jgux

S 5at S it e (e g
oo 3 31! < S
slosel -> ST w & AL “[+YA YA [+Y0
O Ay B (SN 585 -> Shodel A SN VV/E [+
Oy B SN 5y -> ST AR <[+ A¥ YIYVY [-Yf
SIS Uy > Cade Sl aslg “IPYE -1~ 0f VV/EeY [+
OF by
Cn Sl is19-> STy & - 1YY [+AY #le ¥ [+
o . 1 5
s e s e gk
(roftens o PRRHEM] & &ols
O Wby 9 (IUS HLE, -> dlodsl -> STy 5 +/+29 [-¥4 Y/-\F [-¥0
SN > Cude Sl JusT9-> STw s -¥YF [+ FA fIAY [++)
O by B

G5 4l 9 Cx

BE) Ls&‘)‘)_’ Lghals.&jj% QSJK g)&:—\ ‘)t.;‘) u,;.s.a O r J..pl:- U':'A)}-" (\:u‘ )‘ oda

ol 5 )3 e Slows 2S5 5 slazel 6§ il b 0B S s pme ST 5 4l

ql.fj\fu.;)?\:-ljl:.e)4§.§|>QL&;J&A_5}1QE¢J9)‘J¢\:-L§LA4IBE .:ﬁ(jjf)-.kﬁudﬁrj))

o, N Sy s gme 5 ke LSU @T Ly S Glea STy olael

2 Glaa 2S5 5 slezel (6 8 il (o b Sl 5 e b D) soa OLS,IS SN

Sl OT 1 (ST bl ol pogdhe 3,03 Hls gan 5 oo 56 O US Cs poae ST o 5

\L{Lﬁ)a).jjﬂlet"j).).u\.;)‘}éJ‘Ju;:M)&;‘;ﬁﬁju@T%ﬁj@@@%‘j}}“&‘

S vl Gl s s s L eSOkl sl gl p (SN files

S Wlosy g e 2l 4 BOL L ST el ok s Sljle Siajp 55 Al gl

Olajlo 53 S 5 (k) Slasbme 5 LN 03 ,Sausle 5 (6,8 ) 5,5 53 Olindi pe



FY LI 1Fer 300 ¢ pow o lod ipgd 0,499 o339 0,150 Ol ks aclhad

Syw 5 T3 J gne D9 i OLSHE ( glasle a s J&lqu'Tj\ Ll y cpl 53 ol axags
Sl GO Jlae Soley 1A ciyls LU OL i b peltes D) s0ay 5 A Olejle
o 3 S Jlaw ules e @ls)s il la) 5 5 oYL Sl Coanl | o8 sy b
21 sl SIS 5,87 e 55z 4 Ol sl gl 1y (VL slaan ja (g b i OLSIS
ol sy ol il sl gl S e sl OS85 S 5 sl 55
Lyl pl a5 Sloj ol Slays5 5 oVL Coenl 1 0B diiy 2 M1 5 (o), (sl slne
5 Ol b go ezt b T)s Ll alo o 0 )T Jamms 53 5 558 o3y el 5 (Sds)e
oy g5 oS 355 0sls med g o a Jp Sl (585 S (o My R e JSOT il
S Bolne (51 OLSHI cpl el ol o (5513 S S 51 (53 b gn 4 O
Ll ra b s oLl 5o ol laslme Cuaal  Slidos 51 (S opl 0953l LS
Lg)yu«?%:sj§)|A»6jzimc¢3lwca|ficr\ﬁ>|oﬁwuxa.,U)bﬁ)abQTj.\.S\u;
o O 48T Sl OT 5 ST # Jador 53 Sld B g p @t (Kumar, 2017) Llails
g VAR YL g pslie ail e b 3500 g ls gae 0/00 Cla.,n 35 Jdde s s
313 0L Sata Glowa 2S5 g slazel e 53 6 8 ailn s gy p 38 Al 1y DL b
Aes L QST e ST 5 50 (C/FY) (6 5V dts b 1 e Glomn (1Sl oS
3,15 0T Sl (ST 5 4 O Ay b BV by s Ok yl5 Sms o o gDl bl
508y 3 BN B, o 53 Jir 65 il BB St Sloea 2S5 sleel &S
LS el ST =
5 Cdte 56 Ozt slazel 08 i b NS kb, & das e OLE tag laasl
22U 5 Ol syl /Y e g o L OB Ay 5 SV L, 1903 2513 ols e
sbul 4 te Llg o OB iy 3 03 a3 45 das oo OLES ol 5 Sl O 2 slaze!

395 0L 2ie 53 oYL slazel



QWSS yaw (ST w2 3L ) 38 ()39 SolRig B (LS )b SH1 HLSy i LI FA

«Mahmoodi et al., (2015) (Khweni et al., (2017) sla a3 EB Ll ol b
Sy a1y S Jsel Culey (6 mie S Sbej o)l Sl sen Hansen & Riggle (2009)
SOl 5 esg slazel LB Objle Jlast a5 dewy dalg 55 cpl 4 il sdalie Olo 3l
Al Lty o Hlezel @l p g b bled 4y ST o ealinal Lo B gla sl
slezel Olojlo b oty b oKy 5 &G 03 palezel L6 (Honsen & Riggle, 2009) sl
o DLl 55 vge a4 ar g ol Bl dal ol ena | 0L the e Blie O b
Fayyazi s, 15 4> 55,50 5 ol Cule, S 08 atis 5 Cils 1l Ob i 5 odidy b
<} 5> .& Moddaresnia, 2017; Tuan, 2015; Dai, Viken, Joo, & Bente, ) (2018
4 slazel Qb réa qu.))j}jbfbgk_aﬂgd‘y@db LaYsle 5 S s,
338 Cule; 08 diig b O b 5 LOT Gsim 5 G Sale) 5 LOT L OLSS (b8, (il
OT Sleds 5 YIS 1 55 0L j2im oslizal Ol e Lilate 5 555 oo 2 Olojle & OL j2és slaze!
O3 syl B #8195 (Sadeghi Boroujerdi & Mansouri, 2020) LU o i3l Ol le
Sl Sl slezel (8 S 4 e Ll5 e OL e b WOT D33, 5 5 b5 5 08 5

il IS 50l Olojle (gl Ll ool ol 457 545 0L ke
Cite Goma 1Sy 0 aiis b ISl e, o das e Ol hash (slaasl
PR R N (T I P Blays 20l ol gme 5 e S5 OB S 5 e
AL plal cpl a8 el 0L e Se Slomas (2S5 VU 56 Ol glyls +/9YF
Shahpouri et al., Sllas sl b asl cpl s bl oo IS a3 o 53 1y 56 Ol
5 sl 5y 5 a8 5,8 Ol Oy po el wsay Glaasil 4 a5 b 3)l5 o semen (2017)
O3] Jre byl b lywy,s,wbﬁﬁ,ub Lo iy b O b 5l s
Sl sl 2Ty 5 Olubt 0eTs g4y Lol Lk 5 L85 s et R DR
Suley @dly)o n;@dayfe&.gfubwuafmu\ Clae 45 558 0 Ol 2ie 53 Sl
SRS G TR wu,tvsigdﬂspwotsm,; il 5 S il



FRALD1Foe 300 ¢ pow ol pgd 0,98 339 130 bl ole acbibad

Sl odiyls Cute Sl 457 SIS (o umn ¢l po gDl L LiL azdls laisy ge o5 5
3 slaolag b 4 anrl o 5l (55 ot 5 a8 Syl adane 5 sl (e (IS
Slaslas 95 457 3 505 Oledl Ol 5 oo B8 Ilas 4 4= 5 L (Shuh Lii & Sy, 2009) 1>
S S35 5 e G baslan OT 51 g5 4 OUT 32545 5 o8 ag b sl SV
4 e OB iy b 03 g e GO & S i 1 Ol o o ool gl bl r 3 55 e
Bl S5 L Ste GV b dlaly (2515 @ 3130 3 5 e OL e 3 (6 AR 63 5 el
S oo Iy
DS e ST o i 0B iy p SN i,y oS das o OLES iyl slaasl
Olen 11 VY s g b b OB i b S 515 a5 503 ()15 mn 5 e S
Glols Cote Jlowa (2S5 5 slazel &S s o 0L Cpl g ol ST 5 5 b ke 3G
Slen Khawaja (2018) iass b b bl ol ol dies VU 5 oile & y5
SV 5 Sl ods S gl Slids 53 Eoba o ege 5 (S 4 ST L5 oj el o)l
% plgl ST st oS Lzaa Jb mhe | (6 ke 28 S gl JLs 4 Lokl
St FhE Aoy STt Sl a3 psdse il ol s A o
A Ol e 5 3,8 e pys 1y O pamma I gy i o s Wl sl &
Ol e Sl 5 5 A ps Ar By 5 g 5 ) 487 558 (5o 5 68l Sl (S J s
Ilas 5 57 bolen (LiaNg, 2012) ol osls ol 55 4 YK 51 ol aib s 1,
S5 Sl 6 B O3 5 5 s B ALl ST 5 o st s Sl 5 35
oz 31 giliua Jolge 53 aniys Ll ol 3,8 (o0 Do G355 D) so
Jpel Loley Sogr aan Sl 5 55 caoml)y ((how g (B Ol (o iy U sy W&oy b Laes
Ob i b cnlie 5 S ys S pdlan kil oK g 5 Jaes 53 08 Ay 5 il I SN

Ly & a5 VS b 5 jesVl s e S Lule) e 5 il



OB WSS yaw (ST W 3 JL 5 48 ()39 SO g P (LS 415 (SHS1 4L ) i [ B

ST Ol 5 516 ey g S 53 IS b 4 Wl e lisls sy St ol 3 6345
5 Cate b OB WS e ST W p o slael & das e Ol tag leasl

S b sl b 36 Oljee 61yl VPO s s 5 b slazel ébp 3l 6 ls pae
sonls dnu g 55 05 polazel B U g 1y ool zal b 08 aiig b bl cpl ol
3l csjfrww 23 S a5 slazel b G551 Jged Cgr (o la ot R0l L
BT 5 5 Ot 6)l3By 2 o5 a5 0 W15 oo slatsl ela 15 iy lad &SS7 2,
5 Oledst oS &1l slaole sl s slezel skl (Taghipourian et al., 2020) wsb L1856
Lolejle ple 51 jcaasll 5 5 JSe i g 55 s & (3555 GV 055 55 o sas
ol s .(Najafzadeh, Abdolhoseinzadeh, Mokhtari, & Babazadeh, 2018) ..l
A el OT Suley 5 s rhe Bsi 4 Obie s Syl s b 08y 8
Ol e 3 1y gobezel of gtlol gt ol 3 0T 55 ol BSOS 5 iy b Lo ys (o Simly
S AL 53590 5 e Ob i (5l (1052t Olsie 4 Ll e 4SSl dal S
Ljls Ol e 5555 Lol b 5l 5 Slady 5 55 1y (6 i ol patel (555 O =
mb bl (Fayyazi & Moddaresnia, 2017; Tuan, 2015; Dai et al., 2018)
Llosls Ob mie & oS Sliged s Lb 0555 LS 5 a8 Sils Ol Ol 5 oo codkal Cawsay
S e 5 A3 0L ke Codle edte & ST VI WS e @ ol bl e
3,8 OUT (g 31 3T o 5 plamil Lilato 5 Ol o slazel (ol 31 4 i il 0 457 (53 )50
e 4 Ll 0L the slaal 5 DL & (S ol Ol e DL 4 (St
358 S a3y sm 2555 YIS OB A5 5 (6 51 OL 2t b Bl glate 4y oo b
S Sy Slaw il S LES L8 &S Cnl (555,40 s (Mahmoodi et al., 2015)
a0l Shalgin 6,8 8w b a8 ST 23 5 dwas L5 bide 1) B 3 le ¢ ST Oyl &
Sledie) Llsn 55 s a5l ol a5 WysT s ga Ob ie 5o 1y slazel 51 YL e

355 OB S s e g g ) iy ST slas 5



OV 1Fee 390 ¢ pow 0 ylodi ¢pg8 6,98 339 1k Gl eks dolikad

6 OB WS O pan ST 5 ke Gl 2S5 4 das o DL hagh slaadl
Olse o AYL 15 /BT s o 8 b e Sl 2Ty 155 505 (S)ls e 5 e
s Shahpouri et al., (2017) sl a5 BB L s ol glaasl ol ST A 8
&S Sl Oledl 015 e odalCwsds amis bl 5 3505 Jlssen et al., (2015) Maleki
3 2V e 2805 OB O e (s 3l ST 5 S5 bbbty o S 3 SO
a3 los S Al 1y o ol 55 iy Sl el OBT 55 oo Sl 5 Slal|
Ot 5 ol 0l pls ool ol ot 5 4 p e S L 5 Sl 5 Ol bl L ST o =
5 o) 5 e Ol & (g AS o (3L Nl bl 3 1y cegr Sl A
LA Db gl o 5l (S5 Ol @553 13,8 a5 51 1 (oM (6,8 e
Sl 5 313 oy 5 51 (S it b O 5508 S shilen 58 or e ST
Lks (Sols e 5 fabse ol Vb Coeal 4 ar g L 38 ool o ST
o2V S 5 oS Sl o3Y Ol rie b Sl St Gl sl 2T 4 ST slay 5
DS 4 0L i 53 Sllbms i 4 a il 3l S 1) 5 5N plos i oS Ll
oy 5 5 i 2 a5 0Ll g 531 55 15 p5Y e 050 Al 3o b ol 5 Sl b s,
S ol | 0L e (6 gm 31 (6 e (ST Slacty 5) oy 5 plondl OT Claze

b skasl o8 aule L 0B iy b NS e, oS das e O eyl slaasl
Slas o Lo, b S s, 1953 2003 6)ls gme 5 ot L O S s e ST
O n ol ol gz o) sl s 30 slazel 6 8 il b ST 5 0/098 it 8
Joon sl 5 5,8 S8 Olejle mlaw 53 15 (NS (slajloe b S 5 oS 500 Ol
o Tl ge 4y (gl o) g5 & 05k 03> b o b B S DS, o ety
O Lt g b (g g 3 NS Pilas Culoy Sl .ol 0k o 95 SV 5 (5,508, (sl ST 1
(S b s bl o i 5 Wsls DL edtens ) g0y OL 2 b OUT &7 Sl ) )
SV sl oley Sl BV 51505 (SO s diteas e (66 e (Dlodst CoiS



OB WSS yaw (ST W 3 JL ) 48 ()59 SO g P (LS 4I5 (SN 4L i L A

Sl 55 OS5 (gl 4 1) Sl Obyrie 45 Bl ol (B3 p3l 08 b b o
(ol Ll 3 OUT ot oo b it gbas oS S 0 (1 5 Loy 5 51 )5
ol ol (sl azdls oS slazel 0T 4 o8 S o 5 a5 5 Las oo e 5 OLT 9500051
I Y iy s Cildke Juol O min Ol S s 2N ahes 1 (S J sl e
503 WY 0wy 5 b 5l Ll T Sl (63150 dhex 3l odiesls gledes 4 fas
slazel o gzt y5 &S i)l 3l 4l .(Mahmoodi et al., 2015) 5,8 15 4> 5350
S 8 Olg o ol cpl ol s a4 Oleabl (slme 4 sbezel 355 o bl
Ol g sy s o155 ik (03 51 Kl Dorer SLIB 6 ,S 50 Ll bes s
axbls Ol e 53 slazsl (Rl Bl (e QL 5 (6,8 radS 53 0L s 43 6855 o latal,
Ll g bl Oluabl b 487 A8 slowl 0L e 53 1) (hal)T bl 55 &S5 0l cpl 5l 5 il
al sl ST (slads 5 eV by 5 plonil S (slaEAEs €5 80mn 5 ST s 5 4 18]
S 5815 65 avle L OB sy b S 5, S das e 0L eyl slaasl
O disg b SV s, G903 315 Sols gme 5 e 3G O S (s e ST 5y e
s (VU SE e Gls ST 6 8 il b ST 5 VY s 8 S5 L
S5 i 5 Coeal . Coal el yan Shahpouri et al., (2017) Sllae s b 4l ol ks
@ 5 15 Aabsssm 15 MBSl agy 53 ST F oy  OE WSS e e Jlos
5 OB A sz e Sln STy I3l 5 sl Glaly o e SIS Sl
G ol 3,8 I3 LS 8 ar gy Sl Gus S dib e OB ay s SO
03,5 Lga o5y b Lamms 03,5 5 5000ken (6 1) a3 6 5 5 o0 Mgty 5555 S 5
Al ool Ol gt sl Vo (Sl mhao b 5 5wl 4 oS sl 1 e s
b atwls 5 momo 3y 55 (R8s g OLSLE Sl b Wlg e iy S La
VE o S5y dll o a5 83 pde b e b poms by (53155 (0L

e Gl STy I S 00 des 6 6By s SN 5 O s Sl



OF [ 1Fee 30l ¢ pow 0 o pgd 0,599 338 U150 ol oks aoldad

3 a1y ST OLM & 1 5 e 0Ll (sgm 31 ST 5 OT s 4 5 08 iS5 e
Aas ol
@;leéo\y@og)tsgwbw) 55,0 &S 3505 Ol 015 o IS (5ysbas
SE 5 she e B30 GBS S eVl ol S b Sl ols
dael 5 ilse Sule) ol clmio 5 5156 5o 55 Dl aslal 5 L) g IS0
20T o354 355 OLSHIS 55 1 I a@dt (laylsy ol b Ol pde 457 Lz 3D
OT 51 o8 acay 5 SOl (glajliy dins s, cdhitad Cdlad & Jgrdin Jig 3 Lidw y5 &S
5 o 18 LU OL e L oS it (03131 5l OUT 87 Sl Cat! Bl Sl g
3 LIS 5 S Sl 655,8 cnlply AT Slasma 0Lt 5 OS5 G by 5w
sloze! e 5 ke dasl gy slowsl e 41 B LBl 42515 gl 4 Slo 5 ASTG O e
e 53 Jeb G (gl (S Gla)ld ) s e eal i led ST 1 OUT Ol
3ot Y gane (S o Elab o) g nl 53 45 SE S 5 e &S| o ol Oliz g3 255
ool b 5 eS8 10 ol oo B30 Y gz 5 ool by 5 4 ol pslike 5 03,
bl Suley 1) (S slaslne 5 il (oalod OLEL i 5 5 LS 55 Ll (5555
1) (s o 552 Wlate o7 5 0Ll s slezel (6,8 ST ol il 3 b (a1 oS!
orren sl ey ST oj 5 eV B Hs OB S U ae sla &
ST S Sy 5 e GOl 1 (K a8 Sl ol Lateie Olidss 5 Slallas ol
23 g absn ol el @tV 6T Gl it bl 5 Slomon 1o 255 OB S e
LY 8y 5 10 Al o Olroa b ol o 5 o158 55 3555 45 | el Olkir 33 2559
O pilae OIST 5 Gl e imen 5 (S Pl Syley L oS ST O L 555
Jlb 3555 SV OB A O me 3 1) Cote Slabas| 5 Olos sl laatn (e
g 53 5 0BT Go b nl 55 Sasi OLT L 1) 38 Jailgy Wil b ol 51 S8I b Al

ol b 5 ST Gl 2 e sa b 5 plos]



QWSS yaw (ST w3 3L 48 ()59 SolRig P (LS HI5 SH1 4L, i (D AF

References
Abbasnezahd, S., Haghighi Kafash, M., & Sehat, S (2011). The relationship

between ethical sales behavior and customers loyalty in life insurance (Case
Study: An Insurance Company). Journal of Insurance Research, 24 (4), 131-159.
(in Persian)

Adnan, A., saher, N., Naureen, H., Qureshi, S., & Khan, Y. N. (2013).
What shapes Ethical Behavior of Sales Team? A case study of banking sector of
Pakistan. Interdisciplinary Journal Of Contemporary Research In Business, 5(1),
424-442.

Aggarwal, P., Castleberry, S. B., Ridnour, R., & Shepherd, C. D. (2005).
Salesperson empathy and listening: impact on relationship outcomes. Journal of
Marketing Theory and Practice, 13 (3), 16-31.

Anshori, M., Wiwik Handayani, Muslich, Indrianawati Usman & Sri
Wiwoho Mudjanarko. (2018). “Why are you happy with impulse buying?
Evidence from Indonesia” Management Science Letters Canada 8, 283—292.

Aragoncillo, L., & Orus, C. (2018), Impulse buying behavior: An online-
offline comparative and the impact of social media. Spanish Journal of
Marketing-ESIC, 22 (1), 42-49.

Badgaiyan, A. J., & Verma, A. (2015). "Does urge to buy impulsively differ
from impulsive buying behaviour? Assessing the impact of situational factors".
Journal of Retailing and Consumer Services, 22, 145-157.

Bai, Y., Yao, Z., & Dou, Y. F. (2015), Effect of ssocial commerce factors
on user purchase behavior: An empirical investigation from Renren.Com.
International Journal of Information Management, 35 (5), 538-550.

Baker, J., Grewal, D., & Parasuraman, A. (1994). "The influence of store
environment on quality inferences and store image". Journal of the academy of
marketing science, 22(4), 328-339.

Bakhshizade, K., Khalili Roudi, M., & Rezaiean Akbarzadeh, S. (2016).
Impact of personality traits and product involvement on clothing impulsive
buying. Journal of Business Management, 8 (1), 29-46. (in Persian)

Beatty, S. E., & Ferrell, M. E. (1998). Impulse Buying: Modeling Its
Precursors. Journal of Retailing, 74, 169-191.

Bellini, S., Cardinali, M. G., & Grandi, B. (2017), A structural equation
model of impulse buying behavior in grocery retailing. Journal of Retailing and
Consumer Services, 36, 164-171.


https://jibm.ut.ac.ir/?_action=article&au=345686&_au=Kobra++Bakhshizade&lang=en
https://jibm.ut.ac.ir/?_action=article&au=345674&_au=Morteza++Khalili+Roudi&lang=en
https://jibm.ut.ac.ir/?_action=article&au=351170&_au=Saman++Rezaiean+Akbarzadeh&lang=en
https://jibm.ut.ac.ir/article_57530_0dbb5d56808adb2bdc0e0ee6d3077d27.pdf?lang=en
https://jibm.ut.ac.ir/article_57530_0dbb5d56808adb2bdc0e0ee6d3077d27.pdf?lang=en

OO 1Fee b pow o jlods ¢pgd 6,98 339 1k Gl eks dolikad

Bigne, L.LE., & Andreu, L. (2004). Emotions in segmentation: an empirical
study, Annals of Tourism Research, 31, (3), 682-696.

Chen, Y., Li, D., & Zhao, Z. (2020). Research on Product Recommendation
and Consumer Impulsive Purchase Under Social Commerce Platform—Based
on S-0-R Model. Advances in Social Science, Education and Humanities
Research, volume 427, 5th International Conference on Social Sciences and
Economic Development.

Chen, M. F., & Mau, L. H. (2009). “The impact of ethical sales behavior on
customer loyalty in the life insurance industry”. The Service Industries Journal,
29, 59-74.

Choi, B., & Lee, I. (2017). Trust in open versus closed social media: The
relative influence of user- and marketer-generated content in social network
services on customer trust. Telematics and Informatics, 34, 550-559.

Dai, Y. N., Viken, G., Joo, E., & Bente, G. (2018). Risk assessment in e-
commerce: How sellers' photos, reputation scores, and the stake of a transaction
influence buyers' purchase behavior and information processing. Computers in
Human Behavior, 84, 342-351.

Deldadeh Mehraban, E., Deldadeh Mehraban, E., & Ghamari, M. R. (2019).
Investigating the Mediating Role of Customer Satisfaction in the Relationship
between Seller Professional Ethics and Customer Commitment in Gorgan
Sporting Goods Stores. 6th National Conference on Sport Science and Physical
Education, Tehran. 1-12. (in Persian).

Donovan, R.J., & Rossiter, J.R. (1982). Store atmosphere: An
environmental psychology approach. Journal of Retailing, 4 (8), 34-57.

DV Parboteeah, JS Valacich, JD Wells. (2009). The influence of website
characteristics on a consumer ' s urge to buy impulsively,Inf. Syst, Res., 20, 60-
78 https://doi.org/10.1287/isre.1070.0157.

Fayyazi, M., & Moddaresnia, S. M. (2017). The Development of Marketing
and Salesforce Ethical and Behavioral Standards in the Ghasem Iran Distribution
Company. New Marketing Research Journal, 7 (3), 125-140. (in Persian)

Flight, R. L. (2012). Feeling the urge: Affect in impulsive and compulsive
buying. Journal of Marketing Theory and Practice, 20 (4), 453-466.

Fornell, C., & Larcker, D. (1981). Structural equation models with
unobservable variables and measurement error. Journal of Marketing Research,
18 (1), 39-50.

Geddes, H. B. (2017). Integrity or Compliance Based Ethics: Which Is
Better for Today’s Business? Scientific Research Publishing, 5420-429.



OB WSS yaw (ST w3 JU ) 48 ()9 SO g (LS 4I5 (SHS1 4L o (D AF

Ghanbari, M., Bagheribaghan, F., & Teymoorzadeh, V. (2015). the
relationship between organizational ethics and institutionalization of
organizational citizenship behavior. Future of Management, 1 (25), 115-124. (in
Persian)

Gholami Fesharaki, M., Aghamiri, M., & Mohamadian, M. (2013). Effect
of manager leadership behavior and demographical factors on job satisfaction of
military healthcare personnel. Journal Mil Med, 15 (1), 37-42. (in Persian)

Gholami Torkesaluye, S., Mohammadi, M., & Abdollahi, M. H. (2020).
Role of vendor ethics and creativity in the relationship between customer and
consumer satisfaction in sportswear. Sport Marketing Studies, 1 (1), 1-18. (in
Persian)

Gopalkrishnan R. lyer, Markus Blut, Sarah Hong Xiao & Dhruv Grewal.

(2019). Impulse buying: a meta-analytic review, Journal of the Academy of
Marketing Science https://doi.org/10.1007/s11747-019-00670- w.

Hasanzadeh, A., & Kazemnezhad, M. (2010). A study of sales and
marketing of life insurance in Iran. Abstracts of the Third Conference on
Improving the Business Environment of the Insurance Industry. Tehran, 6-10.

Henseler, J., Ringle, CM., & Sinkovics., R. R. (The use of partial least
squares (2009). path modeling in international marketing. Advances in
International Marketing, 20. 277-3109.

Hsu, M. H., Ju, T. L., Yen, C. H., & Chang, C. M. (2007). Knowledge
sharing behavior in virtual communities: The relationship between trust, self-
efficacy, and outcome expectations. International Journal of Human-Computer
Studies, 65 (2), 153-169.

Husnain, M., & Akhtar, M. W. (2016). Impact of Branding on Impulse
Buying Behavior: Evidence from FMCG's Sector Pakistan. International Journal
of Business Administration, 7 (1), 59.

Isen, A. M. (1984). "The influence of positive affect on decision making
and cognitive organization". Advances in consumer research, 11 (1), 534-537.

Jogchul, P., Hangoon, L., & Chankon, K. (2014). corporate social
responsibilities, consumer trust and corporate reputation: south Korean
consumers' perspectives, Journal of Business Research, 67, 295-302.

Khawaja, L. (2018). Factors influencing Consumer Behavior toward
Impulse Buying. journal of Applied Research, 1 (12), 342-349.

Khweni, F., Dodange, S., & Afshar, p. (2017). Investigating the ethical
sales behavior on loyalty with the mediating role of satisfaction and trust of



AOY [ 1F++ 390 ¢ pow 0 ylodi ¢pg8 6,98 339 1k Gl eks dolikad

Iranian insurance customers. Quarterly Journal of Management and Accounting
Studies, 3 (2), 76-84. (in Persian)

Kiamjoory D., & Eshaghnimoori SH. (2014). Gap analysis between
dimensions of verbal work ethics and govern work ethics. Ethics in Science and
Technology, 2 (9): 59-68. (in Persian)

Kim, Y. K. (2008). “Relationship framework in sport management: How
relationship quality affects sport consumption behaviors”. Doctoral Dissertation,
University of Florida, Gainesville, Florida, USA, p: 164.

Kim, Y. K,, Trail, G., & Ko, Y. (2011). The influence of relationship
quality on sport consumption behaviors: An empirical examination of the
relationship quality framework. Journal of Sport Management, 25 (6), 576-92.

Kongakaradecha, S., & Khemarangsan, A. (2012). A pilot study of impulse
buying behavior in Bangkok, Thailand. In Proceedings of the 2nd National and
International Graduate Study Conference, Bangkok, Thailand, 148-164.

Kumar, R. (2017). Ethics and its High Valued in Business World. Journal
of Public Policy & Environmental Management. Journal of Public Policy &
Environmental Management, 1 (1), 1- 7.

Laluha, G., & Miri, A. (2019). The study of the role of transactional
interactions on the consumer's immediate consumer buying behavior in the
studied social trade. Journal of Development Evolution Management, 37, 77-86.
(in Persian)

Leninkumar, V. (2017). The Relationship between Customer Satisfaction
and Customer Trust on Customer Loyalty, International Journal of Academic
Research in Business and Social Sciences, 7 (4), 450-465.

Liang, Y. P. (2012). The relationship between consumer product
involvement, product knowledge and impulsive buying behavior. Procedia-
Social and Behavioral Sciences, 57, 325-330.

Liao, C., To, P. L., Wong, Y. C., Palvia, P., & Kakhki, M. D. (2016), The
impact of presentation mode and product type on online impulse buying
decisions. Journal of Electronic Commerce Research, 17 (2), 153.

Lin, Y. H., & Chen, C. F. (2013). Passengers' shopping motivations and
commercial activities at airports—the moderating effects of time pressure and
impulse buying tendency, Tourism Management, 36, 426-434.

Lu, B., Fan, W., & Zhou, M. (2016). Social presence, trust, and social
commerce purchase intention: An empirical research. Computers in Human
Behavior, 56, 225-237.


http://www.jdem.ir/?_action=article&au=2575930&_au=Ghazal++Laluha&lang=en

OE WSS yaw (ST w3 3Ly 48 ()59 SO g P (LS 415 S 4L ) i LD A

Lucas, M., & Koff, E. (2014), “The role and of self-perceived attractiveness
in impulse buying in women”, Personality and Individual Differences, 56, 111-
115

Madhani, P. M. (2014). “Compensation, ethical sales behavior and
customer lifetime value”, Compensation and Benefits Review, 46 (4), 204-218.

Mahajan, A., & Mahajan, A. (2016). Code of Ethics Among Indian
Business Firms: A Cross-sectional Analysis of Its Incidence, Role and
Compliance. Paradigm, 20 (1), 14-35.

Mahmoodi, A., Kashkar, S., Soltani, M., & Eslami, A. (2015). The
Relationship between Sporting Goods Salespersons’ Work Ethics and
Developing Close Relations between Customers and Salespersons. 3 (10), 21-33.
(in Persian)

Maleki, M., Karimnia, Z., & Dehghani, M. (2015). Impulse purchase in
retail environment within the framework of the studied SOR model: Cosmetic
stores in Tehran. Consumer Behavior Studies Journal, 2 (2), 45-59. (in Persian)

Mittal, S., Sondhi, N., & Chawla, D. (2018), Process of impulse buying: A
gualitative exploration. Global Business Review, 19 (1), 131-146.

Mohan, G., Sivakumaran, B., & Sharma, P. (2013). Impact of store
environment on impulse buying behavior. European Journal of Marketing, 47
(10), 1711-1732.

Mohsenin, S., & Esfidani, M. R. (2013). Structural equations based on the
partial least squares approach using Smart-PLS software. Tehran: Mehraban
book.

Morgan, R.M. and Hunt, S.D., 1994. The commitment-trust theory of
relationship marketing. Journal of Marketing, 58 (3), pp. 20-38.

Najafzadeh, M. R., Abdolhoseinzadeh, A., Mokhtari, L., & Babazadeh, M.
(2018). The effect of brand equity and trust in sports brands on the decision of
customers to buy sports goods at the level of the General Directorate of Sports
and Youth of East Azerbaijan Province. Business Management Quarterly, 10
(37), 131-146. (in Persian)

Pappas, N. (2016). Marketing strategies, perceived risks, and consumer
trust in online buying behaviour. Journal of Retailing and Consumer Services,
29, 92-103.

Pooryanasab, A. (2001). Professional ethics. Accountant; 1(14): 18-22. (in
Persian)

Priyanka, V., & Rooble, V. (2012). “An on-field-survey of the impulse
buying behavior of consumers in consumer non-durable sectors in the retail


http://cbs.uok.ac.ir/?_action=article&au=73748&_au=Morteza++Maleki&lang=en
http://cbs.uok.ac.ir/?_action=article&au=57345&_au=Zeinab++Karimnia&lang=en
http://cbs.uok.ac.ir/?_action=article&au=57343&_au=Mehdi++Dehghani&lang=en

ORI 1P+ b pow o jlods ¢pgd 6,98 338 U150 ol oks aoldad

outlets in the city of Indore, India”. Research Journal of Management Sciences,
1(4), 1-5.

Rook, D. W., & Fisher, R. J. (1995). Normative Influences on Impulsive
Buying Behavior. Journal of Consumer Research, 22 (3), 305-313.

Rook, D. W., & Gardner, M. P. (1993). "In the mood: impulse buying’s
affective antecedents". Research in consumer behavior, 6 (7), 1-28.

Ruvio, A. A., & Belk, R. W. (2013). The Routledge companion to identity
and consumption. Routledge.

Sadeghi Boroujerdi, S., & Mansouri, H. (2020). Presenting a Conceptual
Model of Sports Goods Sellers' Key Characteristics. Consumer Behavior Studies
Journal, 7 (1), 145-159.

Sadeghi Boroujerdi, S., Husin, M., Mansouri, H., & Alavi, A. (2020).
Crafting a Successful Seller-Customer Relationship for Sports Product: AHP
Fuzzy Approach. New Approaches in Sport Sciences (NASS), 2 (3), 53-78.

Shahpouri, L., Yazdani, N., & ghazizadeh, M. (2017). Identifying the
Relationship between Sociability Features of Sellers, Store Interior and Impulse
Buying Behavior of Customers (Case Study: Shahrvand Chain Stores in Tehran).
New Marketing Research Journal, 7 (1), 75-92. (in Persian)

Sharifipour, A., Bastam, H., Hoseinzadeh, A., & Pooya, A. (2020).
Characteristics and Consumer Behavior and Its Impact on Instant Purchase
(Case Study: Mashhad Chain Stores). Ethical research, 11 (1), 153-172. (in
Persian)

Shirazibasirir, T. (2016). Investigating the effective factors on the desire to
buy immediately and its effect on consumer buying behavior in Isfahan
Hyperstar Collection. Master Thesis, Faculty of Management and Economics,
Sheikh Baha'i University.

Shuh Lii, Y., & Sy, E. (2009). “Internet differential pricing: Effects on
consumer price perception, emotions, and behavioral responses”, Computers in
Human Behavior, 25 (3). 770-777.

Sindhu, M., & J. Kloep, M. (2020). Store Environment and Impulsive
Buying: The Changing Dynamics of Consumer Behavior. Journal of Southwest
Jiaotong University, 55 (4), 1-16.

Srivastava, M., & Rai, A. K. (2018). Mechanics of engendering customer
loyalty: A conceptual framework. IMB Management Review, 30 (3), 207-218.

Sumetha, M. M., & Vasanthi, S. (2016). Factors Influencing Online
Impulsive Buying Behaviour. Associate Professor Tiruchirappalli.


http://cbs.uok.ac.ir/article_61531.html?lang=en
http://cbs.uok.ac.ir/article_61531.html?lang=en

OB WSS yaw (ST W 3 JL8 ) 48 ()59 SO g P (LS 415 SN 4L i [ 7+

Sun, Y., Liu, L., Peng, X., Dong, Y., & Barnes, S. (2014). Understanding
Chinese usrrs’oonnnnuanee nnnnntoon towrrd oniine social networks: An
integrative theoretical model. Journal of Electronic Markets, 24 (1), 57-66.

Taghipourian, M., Kasiri, S., & Shakiba, A. (2020). The impact of social
factors on the intention of customers in social networks via trust in the seller and
the product. Journal of Marketing Management, 15 (48), 33-45. (in Persian)

Tojari, F., & Turkfar, A. (2012). The effect of friends, social status and
family on the motivation of attracting spectators to the matches of the Iranian
Football Premier League. Quarterly Journal of Contemporary Research in Sports
Management (Scientific- Research), 1 (2), 79-88.

Tuan, N. M. (2015). The impact of ethical sales behavior on customer
loyalty: A case from Vietnam. International Journal of Business and
Management, 10 (3), 152-168.

Van Tonder, E., & Petzer, D. J. (2018). The interrelationships between
relationship marketing constructs and customer engagement dimensions. The
Service Industries Journal, 38 (13-14), 948-973.

Vazifehdoost, H., Kia, A., & Jafari, M. (2015). Evaluation of the Influence
of Environmental Factors, Personality Traits, Hedonic Consumption and
Positive Feeling on Impulsive Purchase. Journal of Applied Environmental and
Biological Sciences, 5 (7).

Vazquez, D., Wu, X., Nguyen, B., Kent, A., Gutierrez, A., & Chen, T.
(2020), Investigating narrative involvement, para social interactions, and
impulse buying behaviors within a second screen social commerce context,
International Journal of Information Management, 53, 102135.

Weinberg, P., & Gottwald, W. (1982). "Impulsive consumer buying as a
result of emotions". Journal of Business research, 10 (1), 43-57.

Yu, C., & Bastin, M. (2010). "Hedonic shopping value and impulse buying
behavior in transitional economies: A symbiosis in the Mainland China
marketplace". Journal of Brand Management, 18(2), 105-114.

Zafar, A. U., Qiu, J., Li, Y., Wang, J., & Shahzad, M. (2019). The impact of
social media celebrities' posts and contextual interactions on impulse buying in
social commerce. Computers in Human Behavior, 106178. (in Persian)


https://jomm.srbiau.ac.ir/?_action=article&au=21405&_au=Mohammad+Javad++Taghipourian&lang=en
https://jomm.srbiau.ac.ir/?_action=article&au=123375&_au=Sahar++Kasiri&lang=en
https://jomm.srbiau.ac.ir/?_action=article&au=123374&_au=Ahmad++Shakiba&lang=en

