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Abstract

Consumers and investors are increasingly expecting companies to comply with laws
and regulations concerning ethical issues. As a result, managers are under pressure to
adopt corporate social responsibility practices and to consider societal needs and
environmental protection when making business decisions. One concept related to this
discussion is anti-consumerism and the present study aimed to identify the main gaps
associated with this issue. The research population consisted of all studies published
in the Web of Science database on anti-consumption from 1991 to 2022, totaling 388
articles that were scientifically analyzed. Data analysis was conducted using VOS
viewer software. The results reveal that five countries—America, England, Australia,
Germany, and France—produced the most articles in this field. The evolution of
keywords in the literature shifted from "rejecting and preventing what is inappropriate
in public discussions" to "understanding” and developing an ideology that encourages
not accepting what one dislikes. This further transformed into the "public, purposeful,
and planned selection of inner feelings and values to reject what is unwanted.” Finally,
six clusters were identified in the field of anti-consumption: identity-internal factors,
racial factors, value and perception factors, cultural-ethical factors, collective factors,
and health factors. The phenomenon of non-consumption is evident in six sectors,
underscoring the growing trend towards organic, green, and non-consumptive
practices.
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