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Abstract

The present study examines the impact of the perceived Corporate Social
Responsibility on brand Evangelism through the mediating variables of brand
identity and brand love. The statistical population of this research is the
students of Shahid Beheshti University and the brand under study is Samsung
mobile phone. For this purpose, 398 standard questionnaires were collected
through non-random sampling. The reliability status of the questionnaire was
checked by Cronbach's alpha method and its validity was also checked by
confirmatory factor analysis index. Data analysis in this research includes two
parts: descriptive statistics and inferential statistics. In order to test the
hypotheses of the research, structural equation modeling was used in the form
of correlation or covariance matrix analysis by means of LISREL 8.8 software.
Research findings showed a positive and significant effect of the perceived
Corporate Social Responsibility on brand identity and brand love. Also, brand
identity and brand love had a positive and significant effect on brand
Evangelism. Finally, brand identity had a positive and significant effect on
brand love.
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