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Abstract

The era of tension and competitive challenges in organizations that provide services
and products has made it very important to pay attention to the field of marketing and
how to attract audiences. Therefore, in this research, the effect of homophily with
influencer on purchase intention has been investigated via citizenship behavior and
the moderating role of para-social relationship. This research is applied in terms of
purpose and survey-analytical in terms of data collection method. The population of
this study was Iranian users on Instagram, who followed at least one influencer;
Finally, a sample of 300 people was selected. The data collection tool was an online
guestionnaire and analyzes were done using Amos software. The results showed that
homophily with influencer has a significant impact on citizenship behavior and
citizenship behavior in turn has a high impact on purchase intention. whatever the
audience feel more similar to influencer who are activing in social networks, they not
only will trust the influencer and shape their actions and behavior accordingly, also
they try to compensate their services with behaviors such as giving feedback,
advertising, supporting, etc. Also, the moderating effect of para-social relationship on
the relationship of homophily with influencer and citizenship behavior was
significant. Para-social relationships, with appropriate influence, improve the
perception of homophily with the influencer and facilitate its acceptance, which leads
to an increase in citizenship behavior.
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