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Abstract

Interstate ownership, which is the result of foreign direct investment or the transfer of authority and
ownership to local partners, is an important factor in shaping normative and emotional reactions to
foreign products. Consumer ethnocentrism and animosity due to economic issues are also considered as
factors that reduce the willingness to buy foreign products, and there are few studies on how to mitigate
their negative consequences. In the present study, adopting an appropriate foreign market entering
mode alternative to export, which leads to the creation of the hybrid country of origin, is proposed as a
way to improve the attitude and reaction of Iranian consumers toward Chinese products. Thus, the
impact of ethnocentrism and animosity of Iranian consumers against two groups of products, directly
imported from China and products of Iranian and Chinese mutual investment, has been studied. Using
the structural equation method, the data collected from the sample including 385 consumers in Isfahan
were analyzed. The findings suggest that 1-Ethnocentrism and Economic Animosity of Iranian
consumers harm the quality evaluation and willingness to purchase of china products. 2-making a
hybrid Coo by foreign investing improve reaction toward foreign products. The results of this study are
of value for foreign firms that when developing marketing strategies for the Iranian market as well as
the domestic brand when competitive or cooperation with the foreign company. This study adds to the
existing body of knowledge on ethnocentrism and animosity in Iran market, and more specifically,
about different of the consequence of these concept based on different COO-cues.
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