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Abstract
Nowadays, marketers use content marketing in social networks in order to lead their

customers purchase intent. This issue has increased the need to study of the brands' content
marketing strategies. Life insurance is considered as one of the products that marketers use
content marketing in order to market and sell them in different parts of the world. However,
the content marketing of life insurance in Iran is not so popular. Accordingly, the present
study, compares the content marketing in social networks and traditional marketing influence
on increasing customers' intent to purchase life insurance. This study is a semi-experimental
intervention research. The statistical population of the study is life insurance' customers in
Iran and the sample size is estimated equal to 40, by applying 80 percent of statistical
equality, the reliability coefficient of 95 percent and sample loose of 20 percent, that are
categorized in two experience and control groups. The results of the study indicated that
although both traditional and content marketing methods generally lead to increase in life
insurance customers' purchase intent, the level of purchase intent of content marketing
audiences is significantly higher than the other group. Also, the results show a significant
impact of the use of appropriate advertising content, ad messages and discount code in the
content marketing of life insurance and purchase link usage with the activation of discount
code in this type of marketing.
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