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Abstract

Today, the use of advertising in marketing research has become increasingly
important, thus using multi-sensory marketing in online retail advertising can
increase the effectiveness of advertising. The present study examines visual and
auditory senses simultaneously. This research is an applied research with the aim of
examining the effect of multi-sensory marketing on the effectiveness of advertising
with the mediating role of consumer attitude toward advertising in online retailing. It
is a descriptive research in nature, in which the intended society can be explored and
studied through survey and correlation method. The statistical population is
unlimited and consists of online retail consumers. The final sample size consists of
400 retail consumers selected by cluster random sampling. The required data were
collected by distributing questionnaires and were analyzed using descriptive
statistics and inferential statistics techniques such as structural equation modeling
and standard regression coefficient (B). Findings showed that multi-sensory
marketing mediated by the attitude to advertising has a positive effect on the
effectiveness of advertising, and marketers can use multi-sensory marketing to
influence consumers’ attitudes and purchase behavior through creating feelings and
emotions so that they enjoy product advertising. This in turn will make advertising
more effective in the online retail industry.
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